


Challenge:

Tracking consumer behavior online is possible (click through, page impressions,
conversion rates) but in store it is more difficult; the customer journey is less visible
and the data available is often limited to PoS transactions and loyalty data. So how
do you understand what drives consumer behavior?

X Solution:
YOrh

With Fujitsu's Al-based computer vision (Fujitsu Kozuchi for Vision) and real-time
data visualization, you can detect and analyze consumers' in store navigation,
product browsing and selection gestures, and conversion behavior

</ . Benefits:
Yo Optimization of store layout, category and product shelf placement and return

of space investment

Maximization of sales by understanding why consumers buy and do not buy
certain products

Reduction of in store fraud and stock loss by detecting consumers who have
mis-scanned products at self-checkout

Visvalizing and analyzing consumer behavior

Visualizing and analyzing Visuvalizing consumers' selection trends Confirming purchase behavior
consumer behavior






http://www.fujitsu.com/global/kozuchi

