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o)
FUJITSU

1. Product and services naming guidelines:
An overview




1.1 Introduction

O
FUJITSU

Revisions have been made to our product and services naming structure (Categories A to D) in line with a review of our corporate branding and
the development of Fujitsu Uvance, a new business brand that aims to “Make the world more sustainable by building trust in society through
innovation.”

Subject to Review: Product and services naming structure to date

Category A Category B Category C o Ty
FUJITSU Category/type Brand name and others

These product and services naming guidelines have been revised for the following reasons:

- Foreseeing operational issues when revising our strategy for new business, as well as social and corporate trends through Fujitsu Uvance and
the corporate brand refresh.

+ In conjunction with the new product and services portfolio and based on the concept of "making things simple and easy for anyone to
understand,” we have developed a new naming structure.

+ The new naming structure from 1 April 2022 will enhance our brand impact and ensure design consistency in brand communication, thus
contributing to the growth of the Fujitsu Group.
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1.2 Issues with the previous product and services naming structure

O
FUJITSU

Up until now, we have promoted the uniqueness of our products and services under the Fujitsu brand. However, this has started to pose
problems for future growth.

2012 An ICT company that leads with technology

Background

Product and services naming structure that promotes the uniqueness of our products based on the FUJITSU brand

Category A Category B Category C Category D

Managed f
FUJITSU Infrastructure Virtual V-DaaS
Service Desktop
Current Issues
Lenath + Competitors tend to use a simple structure of corporate brand + product and services name.
g P P P P
Too many Unique + For product and services names, customers place the highest priority on “clarity” (27.0%) and
names thf—:‘ lowest prlorl.ty on “uniqueness” (6.5%) . .
+ Fujitsu ranks 7th in Japan for number of trademark registrations. Reference
The top-ranking companies are all B2C. Unique name: Words, coined words or
- Competitors mainly use general names; unique names are few. abbreviations whose meaning is difficult to
understand at first glance.
Bound to + Including the name of a specific industry makes it difficult to expand into other industries. General name: Words that are easy for target
category + Most competitors do not include the category in the product and services name. customers to understand. Includes industry terms.
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Reference:
What customers want in a product or services name

O
FUJITSU

49% of respondents said that the most important thing they look for in a product or service name is “clarity” ; in terms  « oniine survey, june 2021

. . . F 0 ® Target: People who make decisions
of what company the product or service is, as well as its content, characteristics, and category. A mere 6.5% of on adopting I solutions or DX partner
respondents chose “a name that differentiates the product from competitors.” , SSlection at companies :

Sample size: 500 (all respondents in
Japan)

What customers look for most in a product and services name

The name is easy to pronounce, 3%
The name is short, 4%

The version (generation) of the solution is clear, 4%
The content and features of a

The name is in harmony with the corporate brand .
solution are clear, 27%

image, 6%

The name has global consistency, 6%

The name differentiates the product
from other companies' products,
6.5%

The type of solution is clear,
1%

The name leaves a good impression, 8%

The name is easy to Itis clear' what company is providing
remember, 13% the solution, 1%
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Reference:
Trends at other companies: Global

O
FUJITSU

+ Names are simplified. Structure consists mostly of easy-to-understand general names with few unique names. Reference
- Emphasis has shifted from highlighting the unique features of each product and services to emphasizing a solution- Unique name: Words, coined words, or abbreviations

oriented approach of understanding and solving the issues of individual customers.

% Conducted competitor research in 2021

SAP

Master brand strategy
Use mainly general names; do not include category

Product or services name

SAP Access Control

SAP Ariba Buying and Invoicing

SAP Billing and Revenue Innovation Management
SAP Cash Application

SAP Data Intelligence

SAP Enterprise Consent and Preference Management
SAP HANA Cloud

SAP Identity Management

SAP Knowledge Central by MindTouch

SAP Landscape Management

SAP Management of Change

SAP NetWeaver

SAP Omnichannel Point-of-Sale by GK

SAP Paybacks and Chargebacks by Vistex

SAP Quality Center by Micro Focus

(® FUJITSU-RESTRICTED )

whose meaning is difficult to understand at first glance
General name: Words that are easy for target customers
to understand. Includes industry jargon.

IBM

Focuses on hero brands

Categories and product and services names composed of general
names

Declares and develops its hero brands

IBM Watson' [ IBM Cloud

R (3 1BMSecurity

Subcategories also have general names

IBM Security
FCybersecurity Services Product and services name
FStrategy and risk IBM Application SecurityServices
FThreat management —_» |BM Data Security Services
FDigital trust IBM Identity and AccessManagement
“Cloud Security  __ | Services
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Reference:

0
Trends at other companies: Japanese UIINY

+ Only a few unique names for categories (all-inclusive names for product groups) (Hitachi: Lumada, NEC: Bio iDiom).

* Product and services names themselves are becoming general. However, well-established product or services brand names are used as-is.
% Conducted competitor research in 2021

1

The only brand that shows categories is Lumada. Continues to not include NEC in names. Categories are not included
The majority of product and services names are general. in product or services name notation; the majority use general

names, while a few use unique names.
Product and services Name

IT}_Lumada Product or services name Category Product and services Name
- Big Data XAl (Artificial — F 10T Data Modeling Service |- Biometric Identification Bio iDiom I Digital ID Platform
Intelligence) I- Next Generation Contact Center I Facial Recognition - Bio-IDiom Services for Smartlock
- Cloud F Human Big Data F Fingerprint & Vein F Smart Hospitality Service
I Security I Service Authentication I Service
HOT/M2M - Al Deployment and Operation F Ear Acoustic Authentication - Infectious Disease Control Solutions
- Digital IT Infrastructure Solutions Support Service I Security I Fast Travel
I Public IT Solutions F Al/loT I Digital KYC
I Social Information Systems F5G Network - Face Recognition Payment System
I Financial Solutions F Cloud I NeoFace Cloud
F Entry Management System SAFEWARE-SX
- Hardware Integrated Service Platform - FieldAnalyst
(Q FUJITSURESTRICTED ) BladeSymphony 9 © 2022 Fujitsu Limited




1.3 Concept behind these revisions

O
FUJITSU

Our revised product and services names will have a clear and simple structure. This will be communicated via the necessary product and

services information online or through other forms of communication.

Company direction & product vision

Before An ICT company that leads through technology

2012 : .
— Promoting the uniqueness of our products

based on the Fujitsu brand

A DX company growing together with customers,
starting from social issues

— Focus on being a cross-industry, solutions-oriented
company that understands and solves the problems
of individual customers and communities

Product and services naming structure (Policy)

Strengthening the Fujitsu brand and its categories
* Eliminate product-specific logos

* Set categories Ato D

Clear, simple structure
* Develop structure taking into account the
development of Fujitsu Uvance

* Do not use product and services names to differentiate

(® FUJITSU-RESTRICTED ) 10
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1.4 The aim of revisions to the Product and services naming guidelines FUﬁTSU

The Product and services naming guidelines have been revised with the following aims:
* To effectively and efficiently promote our corporate and business brands in domestic and international markets.
* To make it easy for customers to link products with the product portfolios in categories from the standpoint of the market, the competition, and the company.*

* The overall system (consistency) will be reviewed when we are able to see products for our seven key focus areas, especially those that are cross-issue and cross-industry.

Connection to product portfolio and
product and services name clarity

Future direction for
Fujitsu product and
services names

< 3>  Degree of appeal of
corporate and business
Weak Strong  prands

Current Fujitsu
product and services
names

V  Weak
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1.5 Basic policy of product and services name guidelines FUﬁTSU

The following basic policy has been defined for product and services names and communications.

Basic policy

Elements

Definition

Product or services
name

- "Fujitsu” should be added at the beginning of the product and services name to fully promote Fujitsu in the domestic and overseas

markets. Not abbreviated with "F|" or "F “. *1
+ The product and services name should be a general name, and the function and value provided should be easy to understand.

* In principle, new unique names are not allowed. *2

Communication of
product and
services name

+ Hardware products should be expressed in Fujitsu corporate font, and the basic colors should be black, white, gray, or the color of

the material (e.g., stainless steel).
* When long names are duplicated depending on the media used or case of use, part of the product and services name can be omitted

if necessary.

+ Tone and manner of communication should follow the VI Guidelines.

* In principle, brand marks should not be used. *2

* In principle, characters should not be used in external communications (e.g., app screens, etc.), as they may be misinterpreted as

corporate characters.

*1 "FUJITSU" is unified to “Fujitsu” — Not using uppercase
*2 If strategically necessary, handling by applying to the Chief Marketing Officer (CMO) from the Head of the Business Group for
those that satisfy the specified criteria.
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1.6 Names covered by these guidelines FUﬁTSU

These guidelines apply to generic terms and concepts. Refer to the table below “Products and Services (L4)".

* These guidelines also apply to names of the technologies and methodologies for which Fujitsu has superiority over those of competitors.

Product and services name (L4)

Product
Category Definition Portfolio*2
Applicability
Products Includes not only physical IT appliances such as computers, tablets, servers, and network products, but software as well.
. The application of business or technical expertise to create, manage, and optimize information and business processes,
Services - ) . )
or the provision of access to such information and business processes. .
Applicable
Bringing in of people, processes, information, and technology that exist in individual systems.
Solutions Provision of technical support for solving a series of business problems or multiple business issues.*
*Includes “Solution Systems”
Technology Name | Technologies applied to products and services that govern their functions, and that are promoted externally.
Not
Methods or expertise applied to products and services that govern their functions, and that are promoted externally.* applicable
Methodology " .
Includes methods, knowledge, expertise

About the product portfolio:
As our first step toward boosting our global responsiveness, Fujitsu has clarified the definitions of the ICT offering systems we provide as well as their components, creating a common
global language and system for our services, products, and solutions.
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1.7 Names not covered by these guidelines

(c®)
FUJITSU

These guidelines do not, in principle, apply to the following names:

Business Brands

Names such as Fujitsu Uvance that express the direction of business overall.

Development Codes

Names of products and services in the research and development stage that have not yet been
commercialized but are used for academic presentations and internal use.

(® FUJITSU-RESTRICTED ) 14
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1.8 Products and services covered by these guidelines (1/2) FUﬁTSU

These guidelines generally apply to all Fujitsu brand products and services (using the Fujitsu symbol).

Applicability of guidelines
Fujitsu brand products, technology names, and methodologies sold by Fujitsu Limited Applicable
Fujitsu brand products by group companies that are also sold by Fujitsu Limited (e.g. registered Aooli
software) pplicable
Fujitsu brand products by group companies that are not sold by Fujitsu Limited Applicable*1
OEM products, group companies' independent brand (non-Fujitsu brand) products Not applicable
Co-branded products with partner companies Applicable if possible*2

*1 If guideline applicability is unclear, please contact the Brand Management Department.
*2 When using the Fuijitsu brand, apply the guidelines to the extent possible.
* The term "group company” in these guidelines refers to the following:
* Companies in which Fujitsu directly invests more than 50% of its capital (a “first-tier subsidiary”)
* Companies in which a first-tier subsidiary invests more than 50% of its capital (a “second-tier subsidiary”) and which have been licensed by
Fujitsu to use the Fujitsu symbol

(© FUJITSU-RESTRICTED ) 15 © 2022 Fujitsu Limited




1.8 Products and services covered by these guidelines (2/2) FUﬁTSU

Definition of Fujitsu brand products and services
Products and services that use (display) the Fujitsu symbol (hereinafter referred to as the “symbol mark”).

Product and service brands in any of the product categories below:
* Hardware: Products with the symbol mark on the casing.

*For products too small to display the symbol mark such as semiconductors, any products that use the symbol mark in brochures or advertising.

+ Software: Products that use the symbol mark on the startup screen.
* Services (and solutions): Products that use the symbol in brochures or advertising.

Definition of group companies’ independent brand products (non-Fujitsu brands)

Products that do not fall under the “Definition of Fujitsu Brand Products” above.

*Products other than those described above are not considered Fujitsu brand products, even if the company name includes “Fujitsu” and this name is listed as the manufacturer
or in contact information in catalogs.

Reference:
Responsibility of group companies developing Fujitsu Brand products independently or selling Fujitsu Brand products procured from an OEM supplier:
Apply the “Fujitsu Symbol Trademark License Agreement which is contracted between Fujitsu Limited and the group company.

Any and all quality complaints, product liability, tort liability, debts, warranty against defects, and infringement of intellectual property rights regarding Licensee products
(including second-tier licensees) displaying the Fujitsu Symbol mark or Infinity Mark are to be dealt with by the Licensee at the Licensee's own expense and risk and shall not be
used to cause any inconvenience to Fujitsu. Should Fujitsu suffer damages as a result of such claims, the Licensee shall compensate Fujitsu for such damages. The same shall
apply to any disputes with a third party arising from the use of the Fujitsu Symbol mark on things other than products or from the use of the Symbol mark by dealers, etc.

Definition of technology names and methodologies covered in these guidelines

Technologies and methodologies that have been independently developed by the Fujitsu Group and applied to products (or will be applied to
products), and that are promoted externally.
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FUJITSU

2. Product and servic
and rules

 FUJITSU-RESTRICTED



2.1 Product and services naming structure revision policy FUﬁTSU

We have made revisions in favor of the below policy based on issues and trends at other companies and in society.

2022 DX company that grows
Background with customers by solving societal issues

Product and services naming structure Solution-oriented with a simple configuration that is easy to understand for customers

Fujitsu Virtual Desktop Service

Revisions to resolve issues

The current Naming Structure (A-D) will be abolished and shortened to "Fujitsu + general name.”

"FUJITSU" is unified to "Fujitsu”.

Fujitsu is omittable for concepts.

A product and services name requires a general name and is displayed at the beginning.

In principle, new unique names are not allowed.

*If strategically necessary, handling by applying to the CMO from the Head of the Business Group for those that satisfy
the specified criteria.
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2.2 Product and services haming structure application policy

(o8
FUJITSU

The new product and services naming structure application policy is as below.

From April 1, 2022, the names of product/services for which the commercialization process will be
newly implemented will be “Fujitsu + general name.”

Policy for each applicable Group

Commerc Product and services
Definition ialization naming structure Remarks (supplementary information)
process (Product Portfolio Lv4)
Group | From April 1,2022 When "unique name” is required in addition to Fujitsu + general
1 New products/services name, the Head of the Business Group will apply to the CMO
and respond individually after satisfying the application criteria.
Ve "FUthSU + general name” Unigque name always comes after general name.
Group | From April1, 2022 In case there is a large internal and external impact in the
2 Products/services that enhance existing company due to the name and structure change, you can also
functions and deploy new versions select Fujitsu + general name + (current unique name).
Group | Until April 1,2022 The existing name can be used continuously until EOL.
3 + Registered product and services ) ) L ; ; ;
nameg P Continue using the existing We‘W|ll not retroactively change the product and services na}me
. No for items that are not planned to be deployed, such as function
+ Products/services that have been name . h .
. enhancements and new versions. These will continue to use
provided/developed FUJITSU

Series names (COLMINA, Finplex, HOPE, Hybrid IT Service, etc.) are not subject to abolition or other restrictions. In line with Fujitsu Uvance and new portfolio development, this
will be reflected in the rules in the future.

(® FUJITSU-RESTRICTED ) 19 © 2022 Fujitsu Limited




Reference:
Group 1: New product and service general name example

(o8
FUJITSU

Fujitsu + general name

Fujitsu

3 le1 )
s Unattended Checkout Service

Fujitsu

3 2 ;
xample Al Traffic Volume Measurement System

Fujitsu

Example 2 . .
Drug Information service

Fujitsu

Example 4 L.
Logistics Cost Analyzer

Fujitsu
Al-based Scientific Document Retrieval Service

Example 5

As stated in the application notation on the brand system. In the case of product registration, the version and suffix are put at the end.
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Reference:

Group 2: General names of existing enhanced products and services (1/2)

(o8
FUJITSU

Example 1

Example 2

Example 3

Example 4

Current

FUJITSU
Healthcare Solutions
HOPE LifeMark-SX

Fujitsu + general name

Fujitsu
For non-bed Clinics
Electronic Medical Record System

Fujitsu + general name + existing
unique name

Fujitsu

For non-bed Clinics

Electronic Medical Record System
HOPE LifeMark-SX

Fujitsu + general name
(uses Category B) + existing unique
name

Fujitsu
Healthcare Solutions
HOPE LifeMark-SX

FUJITSU Fujitsu Fujitsu Fujitsu

Hybrid IT Service Cloud Services Cloud Services Hybrid IT Service

FJcloud-O Fjcloud-O Fjcloud-O

FUJITSU Fujitsu Fujitsu Fujitsu

Quantume-inspired Computing Annealing system Annealing System Quantum-inspired Computing
Digital Annealer Digital Annealer Digital Annealer

FUJITSU Fujitsu Fujitsu Fujitsu

Managed Infrastructure Service Network Services Network Services Managed Infrastructure Service
FENICS Business SDN Business SDN FENICS Business SDN FENICS Business SDN

FUJITSU Fujitsu Fujitsu Fujitsu

Financial Solutions
Finplex Online Customer Service
eXcloser

Financial Online Customer Service

Financial Online Customer Service
Finplex eXcloser

As stated in the application notation on the brand system. In the case of product registration, the version and suffix are put at the end.

(® FUJITSU-RESTRICTED )
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Financial Solutions
Finplex Online Customer Service
eXcloser
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Reference:

o
Group 2: general names of Existing Enhanced Products and services (2/2) FUJITSU

Fujitsu + general name
(uses Category B) + existing unique
name

Fujitsu + general name + existing

Current Fujitsu + general name d
unique name

FUJITSU

Manufacturing Industry Solution
SEWECEM  COLMINA Design Manufacturing Support iCAD SX

Fujitsu
Design and Manufacturing
Support Services

Fujitsu

Design and Manufacturing
Support Services
COLMINA iCAD-SX

Fujitsu
Manufacturing Industry Solution
COLMINA iCAD-SX

FUJITSU

Retail Solution
Brainforce
Walkthrough Checkout

Example 7

Fujitsu
Unattended Checkout Service

Fujitsu

Unattended Checkout Service
Brainforce

Walkthrough Checkout

Fujitsu

Retail Solution
Brainforce
Walkthrough Checkout

FUJITSU

Example 8
P Design Collaborator

Future Mobility Accelerator

Fujitsu
Automotive Software
Development Infrastructure

Fujitsu

Automotive Software
Development Infrastructure
Design Collaborator

Fujitsu
Future Mobility Accelerator
Design Collaborator

FUJITSU

Example 9 Municipal Solution

MICJET Resident Record System

Fujitsu
Resident Record System

Fujitsu
Resident Record System
MICJET

Fujitsu
Municipal Solution
MICJET Resident Record System

FUJITSU
Server
PRIMERGY RX 4770

Example 10

Fujitsu
x86 Server

Fujitsu
x86 Server
PRIMERGY RX 4770

As stated in the application notation on the brand system. In the case of product registration, the version and suffix are put at the end.

(® FUJITSU-RESTRICTED )
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Fujitsu
Server
PRIMERGY RX 4770
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A (o8
2.3 Product and services name development process FUJITSU

The development process for considering and determining product and services names is as follows:

* Development processes (1)-(5) will be explained in detail on the following pages.

* When you start considering a product and services name, first inform the Brand Management Department, and then consult with us about how to consider
the name and the information required for application.

* In principle, the same product or service using a general name can be used in common globally.
* In the case of global deployment, English will be the basic language. However, translation into local languages is also possible for better understanding.

(1) Check portfolio positioning
(In progress)

(2) Consider general names and
model number

If unique names are required, approval by the Head of the Business Group and
CMO is required.

(3) Check product and services
name evaluations

ed in Japan, please follow application notes on slide 33,34,35.
itting an application outside of Japan, follow the notes on slide 36.

(4) Submit application

(5) Decision, register product name
(® FUJITSU-RESTRICTED ) 23 © 2022 Fujitsu Limited




2.3 Product and services hame development process
(1) Check portfolio positioning

(o8
FUJITSU

This is currently under development.
Whilst this is under development, please proceed to step 2 in the product and services name development process.
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2.3 Product and services name development process

(e®)
(2) Consider general names and model number (1/3) FUJITSU

As a general rule, use words and word combinations that are widely and commonly used in the industry to refer to the product.
If you don't have the right word or word combination, consider the name as follows:

1. From the following factors, decide the word that expresses how the product or service is used.
2. If necessary, decide on words that represent other elements (one or more) and arrange them in the following order.
If a product or service provides any feature or technology itself (such as a “data center”), it is not always necessary to include the purpose of use in the name.

Name order

—

Elements that should be included in the name in principle

Function/technol

Product Things made -
Meaning FUEEIE I Produgt target functions and possigle by this Product EraE e s
area audience technologies product product range

Precautions

i. The name does not have to be something that the general public can understand, but it should be something that the target audience can
understand.

ii. Do not shorten or omit words used except for those that are normally used.

Before giving a name, make sure that it is not so confusing as to be mistaken for other products in the company from the customer's point of view.
Confirmation of the Intellectual Property Department regarding the proposed name is essential.

(® FUJITSU-RESTRICTED ) 25
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2.3 Product and services name development process FUﬁTSU

(2) Consider general names and model number (2/3)

When creating a new name, please identify and plot the characteristics of the product/service in question for each element within the business unit or group
company, and then narrow down the elements that should be included in the name. Please also take advantage of the search function* for names that have
been entered into the brand system in the past.

* Currently, the search function in the brand system is only available in Japan.

General name consideration example
Name order

Elements that should be included in the name in principle

Function/technol

Product Things made o
Meaning Product target Produgt target functions and possible by this Product (Gl il e Sl e MO R
areas audience . product range (example)
technologies product

OO, XX OO, XX B Service XX Unattended checkout

Al traffic volume

Al traffic volume
00, XX Al,0o,xx measurement System OO.XX

0]0)

suoiouny
3onpoud jo Buiddely
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2.3 Product and services name development process FUﬁTSU

(2) Consider general names and model number (3/3)

* The name of the product should be composed of English letters and numbers to express specific functions and specifications in an easy-to-understand
manner.
* In principle, general names should be about 2-3 words and have no negative connotations.
* For the sake of clarity, names should not contain confusing character strings ("1", “I" and "0", "O" etc.).
* Do not use symbols such as "@", "i-", and "e-" at the beginning of product and services names.
(If the above symbols are used in multiple product and services names, it may give the impression that they belong to the same product line.)
* Do not use prohibited terms or similar terms defined in contracts with other companies.

The definition of a unique name includes coined words, and abbreviations that are difficult to understand at first sight.
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2.3 Product and services name development process FUﬁTSU

(3) Check product and services name evaluations

Double-check the following items for the developed product and services name proposal, and then apply (Step 4).

- Points to check

s;‘;?iﬁ;t * Is the product naming structure correct?
* Has a portfolio positioning check been conducted?
structure
* Are you using words/word combinations that are widely and commonly used in the industry to refer to
General that prqduct? . . . .
names  If there is no such thing and the name is considered, does the name include the use of the product, or

does the name include the function or technology when providing the function or technology itself?
* Has the Intellectual Property Department confirmed the name proposal?

* Have you satisfied the conditions for using unique names and had the Head of the Business Group

Unique names approve the material to confirm this?
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2.3 Product and services name development process FUﬁTSU

(4) Submit application (1/3)

If you are based in Japan, please review slides 30-33 and apply for a new product name or service through the brand system. Refer to section
2.4 slides 33-35 for the process flow.

If you are not based in Japan, please review slides 30-33 prior to completing the application form:
https://forms.office.com/Pages/DesignPage.aspx#Formld=HRKfoeGBWEip2HNu|n _Ux94S50ISCX90hgFWrD417R9UMOQIUVBRSzdPNkYxRU
hQQVhZUTUzTFRFUC4u&Token=b9b86b789879491e86%9ef604bdd5504a. Also refer to section 2.4 slide 36 for the process flow.

* The Brand Management Department will examine the submitted name proposal to see if it has the correct name structure and satisfies the conditions for
using name and will notify you of the result.

* In principle, unique names cannot be used in the product and services name.

We recommend that if you are expanding the reach of your product or service globally, that you first check the appropriateness of the English name in
overseas markets within the group companies.

* If necessary, the local Marketing Department may check the appropriateness of the English name (intelligibility, negative impression, etc.)
* Please carry out the application for commercialization separately.

* If a unique name is still required, the head of the business unit will still require approval from the CMO and provide the necessary documentation listed on
slide 30.
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2.3 Product and services name development process

(o8
FUJITSU

(4) Submit application (2/3)

Criteria for using unique names, and materials required for approval

Unique name is
necessary

Explanation of the background and exact reason why a unique name is necessary.

Materials explaining the
necessity

Strategic investments
are possible

It is possible to continuously promote to the target group to raise awareness and
establish an image.

3-year promotion plan (PR
method and investment
amount)

Principle of unique name
definition

To formulate a definition of a unique name (coverage, positioning, value provided),
create a definition document (tentative name) for dissemination within the company,

and carry out activities.

Engagement plan for related
parties such as definitions and
business plan

* When considering the use of unique names, first consult with the Brand Management Department regarding the possibility of meeting the above
conditions and the documents required for approval.
* If you use a unique name, place it after a general name, as described in “2.2 Product and services naming structure application policy”
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2.3 Product and services name development process FUﬁTSU

(4) Submit application (3/3)

Prior to application, ensure you engage the Intellectual Property Department to perform a trademark search to determine whether the
proposed product and services name can be used. This applies to all names including general names.

* The following is a case of trademark search and application by the Intellectual Property Department of Japan. For overseas operations, please
follow the rules of each intellectual property division.

As a result of the trademark search by the Intellectual Property Department, we will apply for trademark registration as necessary.
If the same or similar trademark is found as a result of the trademark search, it will be necessary to reconsider the proposed product and services name.

Precautions
« There is no need to reapply for names that have been applied for or registered as trademarks, or names that have been determined to be “adoptable (no
application required)” in past searches.

However, please note that you may need to reapply in the following cases:

* When the existing name is converted into a logo.

* When the country of business development or the scope of business has expanded from the time of trademark search/filing.

+ For names used with permission from others, adding other names (e.g. “Fujitsu,” etc.) without permission from others may constitute a breach of contract, so
please consider the name proposal according to the contents and attach proof that you are licensed when you apply for a trademark search on the Brand
System.

Also, when using another person'’s product and services name, use “for” or “powered by" to clarify the relationship with our product (e.g. “Fujitsu Cloud

Service for Microsoft Azure” or “Fujitsu Cloud Service powered by Oracle Cloud”).

If you have any questions, please contact each Intellectual Property Department.

(® FUJITSU-RESTRICTED ) 31 © 2022 Fujitsu Limited




2.3 Product and services name development process FUﬁTSU

(5) Decision, register product and services name

If you are applying from Japan using the Brand System you will receive a response in approximately 7 days, notifying you of the result.

If you are applying outside of Japan, following your application, the Brand Management Department will examine the submitted name
proposal to see if it has the correct name structure or satisfies the conditions for using a unique name. In both cases, you will be notified of

the result within 7 days.

Decide on the product or services name to be used based on the result of the examination of the proposed names in (4) and the trademark
examination by each regions Intellectual Property Department or External patent office.
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2.4 Name application process using the brand system

Fujitsu version

The Fujitsu internal screening process for product and services names is as follows:

Product and services name — Screening — Name screening and trademark —» Approval of final product name
planning/development (Approval of new name) research (Trademark application)

Product Planning/Development Department

BU - ————————— -
(Product 1. Consideration of product and services name at the stage of commercialization. 1 Name “(n = ‘j = [= I :
Name * Product name in accordance with guidelines Strengthen the : screening % 2 (g 2 |3 :
Decision * Product search in Brand System functionali I request g C S 13 1
Maker) . o n 1 5 1
For all proposals regarding commercialization, please as hecessary 1 @ g 18 212 Results 1
istar i 1 ) ~ o ~or registration 1
register in Brand System 1 BM 2 3 ls 8 |8 H
1 approval | § § T |z 1
¢ i 2 s |o B [l Strengthen the U
Brand 1 > |3 <3 5l functionali i
= @
Management _ : N L E: 5 > :
Department Consultation 1 screening § g 8 3 i
1 ~ |7 ® (ED 1
: s :
v v
! I
Intellectual I If New unique H
F’ropef‘ty Consultation : names Trademark Trademark 1
Depar‘tment 1 BG ChiefF~CMO research research :
(Trademark) : approval 1
Other New Brand System
associated
departments

* When expanding globally, first check the appropriateness of the English Name in the overseas market within each BU, and then coordinate with the related departments.
* If necessary, the marketing department may check the appropriateness of the English Name (intelligibility, negative check, etc.)
* Added registration function and search function for names that have been entered into the brand system in the past.
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2.4 Name application process using the brand system

Group company version (with BU in charge)

Screening process of the product and services name at the group company is as follows:

P_roduct name — Screening — Name screening/trademark —» Approval of final pr()_dugt name
planning/Development (Approval of new name) research (Trademark application)

Product Plannin P

nt Department

. . 1 A A A

Group Company 1. Study of the Product and services Name at the stage of commercialization. 1 Name :
(Product Name * Product name in accordance with guidelines [5ET1afe [T R : screening :
Decision Maker) * Product search in Brand System functionali I request 1

. T 1 n 1 = = — —

For all proposals regarding commercialization, please as hecessary 1 BM s} 1 3|3 3 |3 Results
register in Brand System : approval (gP : g g § § registration
A a ! S lmi 5 |3
~ ~

Group 1 o 1 2|3 o =

company Consultation : BM g : @ @ % %

PIC BU ) L L 5 |&

1 approval | 1 = = o o

Z I @ 1 S|1s =&

= o |o

@* Brand : : g § 22

= [

o Management Consultation ! Name ! & z 8 2

5 Department ! Screenin 1 o | % c |s

5 1 9 1 - ©

[ 0 1]

= 1 1 - =
Q 1 1
Intellectual 1 . 1
Property c - 1 If New unique names 1
Department onsuttation 1 BG Chief~CMO approval 1
(Trademark) 1 1

External patent
office -
IP Department

Consultation

Trademark Trademark
research research

New Brand System

* When expanding globally, first check the appropriateness of the English name in overseas markets within the group companies.

* If necessary, the Marketing Department may check the appropriateness of the English name (intelligibility, negative impression, etc.)

* APPLY, whose commercialization responsibility department is Fujitsu BU, will carry out trademark examination requests, searches, and applications.
* Added registration function and search function for names that have been entered into the brand system in the past.
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2.4 Name application process using the brand system

Group company version (without BU in charge)

Screening Process of the Product Name at the Group company is as following

P_roduct name — Screening — Name screening/trademark —» Approval of final pr()_dugt name
planning/Development (Approval of new name) research (Trademark application)

Product Planning/Development Department

e 1 A
Group Company 1. Study of the Product Name at the stage of commercialization. 1 Name : 4 4

(Prqquctlvl}lakme * Product name ir? accordance with guidelines Strengthen the : screening :
Decision Maker) * Product search in Brand System : ; I request 1

) o functionali 1 » 1 4| =4 |

For all proposals regarding commerecialization, please as necessary 1 BM a 1 g_ g_ 3 |2 Results
register in Brand System ! approval ® 1 o] o] % % registration

1 ] 1 3|3 3 |3

4 i a ' |2z 2 |2

Group 1 2 : g g o

o |o

Company : 2 : O IS S [

PIC BU H ® I o o = |5

Z 1 @ 1 S|& = | =

= 1 o |o

@* Brand 1 : g % =t >

9 Management Consultation : Name ! ® % 3 5

B Department 1 Screening : 4 = % g

5 1 1 4 |2

a i ! )
Intellectual 1 . 1
Property 1 If New unique names 1
Department v 1 BG Chief~CMO approval 1
(Trademark) 1 1

External patent
office -
IP Department

ConsuliEian Trademark Trademark

research research

New Brand System

* When expanding globally, first check the appropriateness of the English name in overseas markets within the group companies.

* If necessary, the Marketing Department may check the appropriateness of the English name (intelligibility, negative impression, etc.)
* Please carry out the application for commercialization separately.

* Added registration function and search function for names that have been entered into the brand system in the past.
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2.4 Name application process

Overseas group company version

Screening process of the product or services name at overseas group company is as following

P_roduct name — Screening — Name screening/trademark —» Approval of final pr()_dugt name
planning/Development (Approval of new name) research (Trademark application)

Product Planning/Development Department

Group Company A 4 4
(Product Name 1. Consideration of product and services name at the stage of commercialization.
Decision Maker) * Product name in accordance with guidelines Name 4
. o =
as necessary Screening s 3 |3 I
request ® o | & o -
3. 3 3 0] o]
3 g ]e 3|3
Group company o A Ny 2| =
> o}
X PICBU/ . Consultation g e % 3 B3
Regional Marketing o o ® o | T
@ o a 5 o
-2 212
o =4 =
QE Brand 2 2 g 5
o Management Consultation Name S 2 3 2
3 ©  Department Screening a | 3 Q 2
o | 3
%]
Intellectual = |
Dzrpc;'::ter:élnt Consultation Application form *4
(Trademark)
External patent If New unique names
e o Head of Business Group — CMO  (RIEECHEUS Trademark

IP Department Approval research research

* When expanding globally, first check the appropriateness of the English name in overseas markets within the group companies.
If necessary, the Marketing Department may check the appropriateness of the English name (intelligibility, negative impression, etc.)
* Please carry out the application for commercialization separately.
* Application form : https://forms.office.com/Pages/DesignPage.aspx#Formld=HRKfoeGBWEip2HNuJn_Ux94550ISCX9OhgFWrD4I7R9UMOQIUVBRSzdPNkYXRUhQQVhZUTUZTFRFUC4u&Token=b9b86b789879491e869ef604bdd5504a
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3. Product and services name notation rules
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3.1 On using Fujitsu in product and services names FUJITSU

We will change the product and services name notation to Fujitsu, which is a combination of uppercase and lowercase letters, to match the
general notation
used globally.

Product and services name notation changed from “FUJITSU"
to “Fujitsu” both in Japan and overseas
(Changing the company name notation to a more natural description)

Reasons for changing

* Overseas, uppercase + lowercase letters are common and natural, and are favored in terms of readability and clarity.
* Large letters tend to give the impression of being “noisy.”

*Although the trademark is registered under “FUJITSU" and “Fujitsu” is not registered, there is no problem with regard to the trademark law because it is within the rights

of the uppercase FUJITSU, which is registered as a trademark by Fujitsu in the view of intellectual property.

*FUJITSU" can continue to be used for products and services that have already been provided or are currently being deployed (Group 3).
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3.2 Elements to display and conditions for abbreviation FUﬁTSU

The basic product and services name is “Fujitsu + general name” and all elements are retained in principle.

Example of product and services name display please refer to Page 19

Apply ‘ Fujitsu ‘ General name Apply ‘ Fujitsu ‘ General name Existing unique name

Group1 Fujitsu Financial Online Customer Service Group2 Fujitsu Financial Online Customer Service Finplex eXcloser

Some elements can be omitted if the following conditions are satisfied:

1. When all notations are repeated many times in sentences, lists, narration, etc., it becomes redundant and readability is significantly impaired.
*However, the first notation must be complete.

2. When prioritizing points to be promoted (such as benefits) in a limited space (e.g., advertisements or headline tags online).
*However, there should be full indication of the appropriate size for places close to each other on the paper.

3. Product (hardware), when readability must be maintained in a limited space in terms of management and support.

+ After the purchase by the customer, it is necessary to clarify the model name and model in order to accurately identify the individual for
product management and support. (Maintainability)

« Sufficient readability must be maintained under the product installation environment and usage environment. (Readability)

» In terms of product operability, the notation must be clear and not interfere with operation. (Operability)

*Regarding the product and services names etc. used in the internal system (Safaia, etc.), there is a limit to the number of characters that can be printed on
contracts, delivery notes, etc. (As before)

In addition, the product or services name on the contract details and delivery note output by the internal system may be partially omitted, and there may be
cases where it may be different from the product catalog (all notations), but as the model number is described in the contract and delivery note, it is
considered that the product is basically identified.
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3.2 Omittable elements (1/2)

O
FUJITSU

When omitting a part of a product and services name, omit elements to fit the following rules:
When necessary, model number, version, and suffix are put at the end.

If the product and services name consists of “Fujitsu + general name” (Group 2 and 3):
- Basically, it is written as “Fujitsu + general name.”
- If omitted, use “general name.”

Examples of omission of product and services name

‘ Fujitsu ‘ General name
Full Fujitsu Financial Online Customer Service
Omitted - Financial Online Customer Service

*If you have any questions, etc. regarding the omission pattern, please consult with the Brand Management Team.
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3.2 Omittable elements (2/2)

O
FUJITSU

When omitting a part of a product name, omit elements to fit the following rules:
When necessary, model number, version and suffix are put at the end.

If the product name consists of “Fujitsu + general name + existing unique name (Group 2)
+ If omitted, use “Fujitsu + general name” or “general name.”
However, if the existing unique name used until now is necessary for communication purposes
(Pattern 3) "Fujitsu + existing unique name" or (Pattern 4) "existing unique name" is also acceptable.

‘ Fujitsu ‘ General name ‘ Existing Unique Name
Full Fujitsu Financial Online Customer Service Finplex eXcloser
Pattern 1 Fujitsu Financial Online Customer Service -
Pattern 2 - Financial Online Customer Service -
Pattern 3 Fujitsu - Finplex eXcloser
Pattern 4 - - Finplex eXcloser

If you need to continue using the name according to the old product and services naming structure (Group 3)

- If product and services name consists of A + B + C + D, it will be basically notated as C + (D)
Old product and services name structure

Category A Category B Category C Category D
Model number
FUJITSU Category /type Brand name
and others

*If you have any questions, etc. regarding the omission pattern, please consult with the Brand Management Team.
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3.3 Typeface and display colors FUﬁTSU

Product and services name notation uses Fuijitsu's corporate font - Fujitsu Infinity Pro.

* The product brand's original typeface and original brand mark are not used, including on the product itself, product screen, and packaging box.

+ For customers (including potential customers), we will convey Fuijitsu's products in an easy-to-understand way (easy to find and understand) and enhance
the consistency of Fujitsu.

1 Product and services name notation corporate font *1
English: Fujitsu Infinity Pro
Japanese: UD New Go

2 As a general rule, brand marks shall not be used *2

Product and services name

3 The color used to display the product and services name is basically black and white. (Material color when describing on
product cases, etc.)

*1. Regarding corporate fonts, the following fonts can also be used when expressing the product and services name in presentations created in Microsoft
Office format (Word, PowerPoint, Excel, etc.), business documents, HTML text, text format e-mail, etc. English: Arial. Japanese: Meiryo or Meiryo Ul. Please
refer the brand identity guidelines.

*2. In line with the company-wide strategy, usage may be permitted after consultation with the marketing department and following the necessary
procedures (e.g., confirming at a management meeting, etc.).
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3.4 Notation rules

O
FUJITSU

Below are examples of product and services name notation. Please refer to these and use the correct notation.

For letter balancing, please refer to 3.5 Letter Balancing.

+ Line breaks are possible according to the notation space but are not allowed in the middle of general names.
+ In principle, the first priority position is used for line breaks, but if the second priority position is appropriate for the size of the
medium or the usage scenario, the second priority position will be used for line breaks.

Line feed example

Fujitsu + General Name:

Fujitsu
Financial Online Customer Service

Fujitsu + General Name + Existing Unique Name:

First priority FUjitSU
Financial Online Customer Service

Finplex eXcloser

Second priority - Fyjitsu Financial Online Customer Service

Finplex eXcloser

(® FUJITSU-RESTRICTED ) 43

Example of unacceptable line feed

Fujitsu Eihancial Online
Customer Service

No line feeds in the middle of general names

Exceptions

Fujitsu
Financial Online
Customer Service

When the space is limited,
a line break is allowed in the middle of General Names.
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3.5 Letter balancing

O
FUJITSU

Below are examples of product letter balancing. Please refer to these and use the correct form.
For notation and line breaks, please refer to 3.4 Notation Rules.

+ When the product and services name is written as a title in printed matter, such as online or in catalogs, it shall be written according to the
following letter balance.

+ In principle, the first priority is used for letter balancing, but if the second priority position is appropriate for the size of the medium or the
usage, the second priority will be used for letter balancing.
- In addition, it is recommended that product and services names be used as headlines in other productions as well, in accordance with the rules

of notation.
First priority Second priority
Fujitsu and General Name are the same size. Fujitsu, General Name, and Unique Name are the same size.

Unique Name size is 60% of Fujitsu.

Fujitsu Fujitsu
Einancial Online Customer Service Financial Online Customer Service
Finplex eXcloser Finplex eXcloser

Fujitsu Financial Online Customer Service Fujitsu Financial Online Customer Service
Finplex eXcloser Finplex eXcloser
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3.5 Letter balancing for professional use

O
FUJITSU

Below are examples of letter balancing for three-column and two-column use. Please refer to these and use the correct form.
For notation and line breaks, please refer to 3.4 Notation rules.

+ When the product name is written as a title in print, such as online or in catalogs, it shall be written according to the following letter balance.
+ In principle, the first priority is used for letter balancing, but if the second priority position is appropriate for the size of the

medium or the usage, the second priority will be used for letter balancing.
- In addition, it is recommended that product names be used as headlines in other productions as well, in accordance with the rules of notation.

First priority Second priority

Fujitsu and General Name are the same size. Fujitsu, General Name, and Unique Name are the same size.
Unigue Name size is 60% of Fujitsu.

Fujitsu Fujitsu
Financial Online Customer Service Financial Online Customer Service
Finplex eXcloser Finplex eXcloser

Fujitsu Financial Online Customer Service Fujitsu Financial Online Customer Service
Finplex eXcloser Finplex eXcloser
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3.6 Other prohibitions

O
FUJITSU

Examples of prohibited notation of product and services names are shown below. We ask that you take care to avoid mistaken usage.
The following examples are only a selection and do not cover all prohibitions.

Examples of prohibited notation

Fujitsu Logis%Cost Analyzer Fujitsu Logi%s Cost Andalyzer

Cannot be transformed into a flat look, etc. Cannot be displayed with non-specified fonts.

Fujitsu Logisti%st Analyzer Fujitsu Logisties Cost Analyzer

Cannot be transformed into a long look. Cannot have font effects.

Fujitsu Logis}ig Cost Analyzer HNN T Logistics Cost Analyzer

Cannot be transformed with italics, etc. Cannot mix positive and negative fonts.

Lorem Ipsum is simply dummy text of the printing apd typesetting industry. Lorem Ipsum has been

o0 ° ° theﬁust ' grandard dgmmy text ever ginee th Sotwhenan nkngwn printey took a galley of
Fujitsu Logistics Cost Analyzer whujitsu Logistics-Cost-Analyzer.
also the lo#p into electronic ty, tting, resMaining essentially unchanged. It waseBopularised in

the 1960s with the release of Letraset shegts containing Lorem Ipsum passalike Aldus PageMaker .

Cannot be displayed in a color other than the specified one. Cannot be displayed on a background with poor

visibility.
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4. lllustrated examples of
product and services name development
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4.1 Applying the Brand Identity Guidelines

O
FUJITSU

Use the new template with the Brand Identity Guidelines as a reference when creating web, catalogs, press releases, etc.

e
FUJITSU

Brand identity guideline

Introducing our new visual identity

November 2021

e Contents

Brand Identity Guidelines URL:
https://fujitsu.sharepoint.com/sites/global-brand portal/SitePages/ja/Brand-visual-identity.aspx
(Japanese language)
https://fujitsu.sharepoint.com/sites/global-brand portal/SitePages/Brand-visual-identity.aspx
(English language)
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https://fujitsu.sharepoint.com/sites/global-brand_portal/SitePages/ja/Brand-visual-identity.aspx
https://fujitsu.sharepoint.com/sites/global-brand_portal/SitePages/ja/Brand-visual-identity.aspx

4.2 |llustrated example: Online FUﬁTSU

Below is an illustrated example of online development.

+ If a product and services name is put in the headline, it must be notated in full as a rule.
* The first example in the sentence is notated in full. Elements other than general names can be omitted from the second time onward,
and in figures and tables. See page 35-37 for omittable elements and conditions.

Fujitsu + general name Fujitsu + general name + existing unique name

Fujitsu

Fujitsu _ : Financial Online Customer Service
Financial Online Customer Service . Finplex eXcloser

No app required, easy connection with only a browser, . No app required, easy connection with only a browsen,
realizing communication with a feeling close to face-to-face ‘ = ; realizing communication with a feeling close to face-to-face

Fujitsu
s — x86 Server
x86 Server j PRIMERGY RX4770

Fujitsu
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P
FUJITSU

Below is an illustrated example of catalog development.

- If a product and services name is put in the headline, it must be notated in full as a rule.
* The first example in the sentence is notated in full. Elements other than general names can be omitted from the second time onward,
and in figures and tables. See page 35-37 for omittable elements and conditions.

Fujitsu + general name

Fujitsu : Fujirsu
Financial Online Customer Service

FUjiTSU

Fujitsu

Fujitsu
x86 Server

Server
PRIMERGY RX4770

S-TT, BB, (7347
BESUFTY 3V RBENRE, 202292R &), MEGHEMEFORLET,
M . SHOBHER

. RitER
L <. BHONSEHRAEC roLR
po [ o)
SBESMIBATEIIELR.
“This sentence is a dumm FommRoS Th:
& COUBBTI—TT. AOOKBUCSMRINGLD . AGH LVUST.
. N .
ivigsfectod cur partsprocramont. we sromaking ezt  nomaws
This sentence is a dummy e

peopleof aager.

sccossiog the URL rom . tabiet. o smartphane, This

(® FUJITSU-RESTRICTED )

50

GwELE,
UL, RABROSSEERRPNRIAN OLRIEL

BERATES SIMIRATIUVELE,

Fhay
. IFUITSU Server sz

PRIVERGY) D~ BNBIC 01T, BACBITE. FED e

. BAEPIT =D

EUTAURT.

3412, PCH—/S [FUITSU Server PRIVIERGY (7543
9-)| O-BUBBUTTY I NBEHBE, 20220

88 2021008008 ) ~ 0B ()
> o

- 797
TP PO BI TSRO ERF
xUTHURT,

© 2022 Fujitsu Limited



4.4 ||lustrated example: Press Release

Below is an illustrated example of press release development.

+ Product and services name notation is not required for titles or subtitles. When the space is limited, it can be omitted.
+ The first example in the text is notated in full. Elements other than general names can be omitted from the second time onward,
and in figures and tables. See page 35-37 for omittable elements and conditions.

0 B & fujitsu.com 4

v W et @ Change Q Sewen

o
FUJITSU

Fujitsu Uvance v Services v Products v Industries v About Fujitsu +  Careers

Press Release
I

8/3/2021
Fujitsu Limited,

Fujitsu financial online customer
service Finplex eXcloser launched

No app required, easy connection with only a browser,
realizing communication with a feeling close to face-to-face

We have developed the Fujitsu financial online customer service Finplex eXcloser
(hereinafter referred to as “financial online customer service"), which enables you to easily
start online communication with just a browser and provides non-face-to-face product
explanations and contract confirmations to people of all ages. It will become available
mainly to financial institutions from March 8th.

The financial online customer service is mainly for sales staff and life consultants of financial
institutions to perform tasks such as product introduction and contract confirmation online.
Customers do not need to install a dedicated application, as items are sent by sales staff.
Communication can be started with simple steps such as accessing the URL from a PC,
tablet, or smartphone. This will support online, non-face-to-face sales activities for people
of all ages.

e e
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Fujitsu Uvance v Services v Products v Industries v About Fujitsu v  Careers

Press Release
.

71112022
Fujitsu Limited,

Notification regarding product
price revision

From February 2022, we will raise the standard price for some Fujitsu PC server PRIMERGY
products and optional products.

With the global supply shortage of semiconductors and various raw materials having
affected our parts procurement, we are making every effort company-wide to secure the
parts necessary for production, but the procurement price of parts is increasing. In response
to rising production costs, we have made efforts to maintain the offered price as much as
possible by switching to alternative materials and reducing costs.

However, as the situation continues, and further increases in procurement prices and
distribution costs cannot be stopped, the limit of efforts to improve production costs and
reduce costs so far is to absorb the rise in procurement prices and maintain the offer price.
Therefore, we will revise the standard price of some Fujitsu PC server products in Japan as
follows. In addition, we plan to gradually revise the standard price in regions such as
Europe, Asia, and Oceania.

| \\\71/
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4.5 lllustrated example: Packaging FUﬁTSU

Below is an illustrated example of cardboard box development.

* Product and services name must be fully notated on the side and top. However, if there is not enough space for notation, it can be notated on either side.
- If products with different names are packed inside the same box, there is no need to notate the product and services name on the box.

*Below is an example. It may differ from the actual product.

[Group1] Fujitsu + general name [Group2 ] Fujitsu + general name + existing unique name

Fujitsu x86 Server Fujitsu Server PRIMERGY

ﬁ - ﬁ
FUJITSU

o)
FUJITSU

Fujitsu x86 Server Fujitsu x86 Server Fujitsu Server PRIMERGY
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4.6 |llustrated example: Server FUﬁTSU

For hardware products, the name can be omitted or the font size for unique name/general name and model number can be changed for the following reasons:

- After the purchase by the customer, it is necessary to clarify the model name and model in order to accurately identify the individual for product management
and support. (Maintainability)

- Sufficient readability must be maintained under the product installation environment and usage environment. (Readability)

+ In terms of product operability, the notation must be clear and not interfere with operation. (Operability)

*Below is an example. It may differ from the actual product.

General name + model
number

Unique Name + model
number

PRIMERGY x86 Server

TX0000 MO TX0000 MO
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5. Enquiries
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5.1 Enquiries FUﬁTSU

Contact us

If you have any questions, please check the FAQ posted on the in-house global portal “Global Brand Hub” in advance and then contact the
Brand Management Department, Fujitsu Limited.

Brand Management Department
For enquiries click the link below:
https://fujitsu.sharepoint.com/sites/jp-fbpsupport/jp/SitePages/UserTop.aspx

(Japanese language)
https://fujitsu.sharepoint.com/sites/jp-fbpsupport/en/SitePages/AdminTop.aspx

(English language)

Internal brand site "Global Brand Hub”
https://fujitsu.sharepoint.com/sites/global-brand portal/SitePages/ja/Home.aspx

(Japanese language)
https://fujitsu.sharepoint.com/sites/global-brand portal/SitePages/Home.aspx

(English language)

Brand System*

https://fujitsu.sharepoint.com/sites/jp-brand-system

* For use in Japan only

Issued Mar/2022
FUJITSU LIMITED
FUJITSU LIMITED 2022
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