5 Fujitsu's diverse global team were highly committed and
passionate about creating this essential Kids' Guide to
Cancer app, which can be used anywhere, anytime,
to explain cancer to young children.”

Deborah Thomas
CEO
Camp Quality
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When the COVID-19 pandemic made face-to-face services and programmes
impossible, Camp Quality wanted to better use technology to engage children
facing cancer. It turned to long-time partner Fujitsu for help.

EHS IN' THE Hospay o

/7 Solution

= An updated and more interactive Kids' Guide to Cancer app
= Ideation in the Fujitsu Digital Transformation Centre (DTC)
= Implementation with the Fujitsu Global Delivery Centre

4  Outcomes
-w = Provides trusted, age-appropriate and engaging information to help
answer kids' questions about cancer
= Complements the face-to-face programmes on offer

= Features animated stories, customisable avatars and an augmented
reality character
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